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PEOPLE CENTERED

What are trends, if not
to inspire and delight?

Today’s world is constantly changing, taking us all
along for the ride. Storytelling resonates with each @ Celebrating Diversity
of us on a more intimate level with authentic and
relatable imagery - even typography has found
ways to embody its own voice and personality.

Design is ever evolving - creating intentional g} Brighter Days

space for those who previously felt forgotten and

arming us with new technologies that help reshape _

our mindset, our priorities and what drives us. @] EXpI‘GSSlve Typog I‘aphy
If you’ve been searching for ways to truly resonate

with your audience and create genuine and lasting

relationships, 2023 is your year.

FOUNDATIONS OF DESIGN

FUTURE FORWARD

Escapism
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PEOPLE CENTERED

Human
Connection

We are all in search of those genuine moments that pull at our
heartstrings. When we experience real human connection, previous
barriers begin to crumble away, and we begin to build trust and
form relationships otherwise unimagined.

Design holds an incredible power to unite people. By taking the
extra time and effort to better understand our audiences and their
world, we can begin to establish stronger bonds and create designs
with greater lasting impact. Sometimes this requires more difficult
conversations and getting comfortable with being vulnerable.

The more we pursue an open mind
and curious spirit, the greater
breakthroughs we will experience.

It is also important to keep in mind that taking the time to ask questions
does not remove your role; it breathes new life and perspective into it,
allowing for the birth of a far more authentic and successful product.

Hover your mouse pointer over any images
containing this button for additional information!
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https://www.youtube.com/watch?v=wNV4GInlxL0
https://www.youtube.com/watch?v=wNV4GInlxL0
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Human
Connection

We are all in search of those genuine moments that pull at our
heartstrings. When we experience real human connection, previous
barriers begin to crumble away, and we begin to build trust and
form relationships otherwise unimagined.

Design holds an incredible power to unite people. By taking the
extra time and effort to better understand our audiences and their
world, we can begin to establish stronger bonds and create designs
with greater lasting impact. Sometimes this requires more difficult
conversations and getting comfortable with being vulnerable.

The more we pursue an open mind
and curious spirit, the greater
breakthroughs we will experience.

It is also important to keep in mind that taking the time to ask questions
does not remove your role; it breathes new life and perspective into it,

allowing for the birth of a far more authentic and successful product.

Hover your mouse pointer over any images
containing this button for additional information!
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“A deep sense of love and
belonging is an irresistible need
of all people. We are biologically,
cognitively, physically and
spiritually wired to love, to be
loved and to belong. When
those needs are not met, we
don’t function as we were meant
to. So whether it’s an authentic
connection to yourself, to others
or in business, make it a priority.”
-Brené Brown

In a month celebrating
women’s experiences,

we spoke to women

across the globe to capture

this momentin time
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https://livewell.optum.com/sec_BeWell/sub_bw_CopingResiliency_CopingwithChange/cnt_vid_692050404_WomenandMentalHealth?accesstoken=E53617B0-98DB-11EC-90C3-0FD682BC107E
https://livewell.optum.com/sec_BeWell/sub_bw_CopingResiliency_CopingwithChange/cnt_vid_692050404_WomenandMentalHealth?accesstoken=E53617B0-98DB-11EC-90C3-0FD682BC107E
https://www.bodyform.co.uk/our-world/why-our-wombstories-need-to-be-heard/
https://www.bodyform.co.uk/our-world/why-our-wombstories-need-to-be-heard/

PEOPLE CENTERED

Celebrating
Diversity

In our 2022 report, we discussed the importance of Representation

& Accessibility, which remains at the forefront of conversations in 2023.

Celebrating Diversity also goes hand in hand with Human Connection.
We cannot begin to experience genuine relationships until diversity
and inclusion are intentionally leading our daily values and practices.

Our world is rapidly transforming with the
need for acceptance, empathy and, more
importantly, equality taking center stage.

When we surround ourselves with similar people from similar
backgrounds and similar skill sets, we are setting ourselves up for
producing the same results. Celebrating Diversity doesn’t just mean
representation of all races, orientations and abilities in photography
and illustration. It begins at the very core of your team or organization.
Prioritizing the importance of a variety of backgrounds, experiences
and perspectives forges the way for us to identify and solve problems
more effectively.

Hover your mouse pointer over any images
containing this button for additional information!
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“| do this work in hopes of providing
healing and medicine to people, but
what also happens is there’s a human
connection. ... It naturally draws people
in, and it brings people together.
That’s with every mural, with every
painting, I’ve seen that happen.

So I’'m hoping that the same energy
is brought with this painting.”

-Lucinda “La morena” Hinojos

{



https://www.wellandgood.com/super-bowl-nfl-artist-lucinda-hinojos/
https://www.wellandgood.com/super-bowl-nfl-artist-lucinda-hinojos/
https://www.multivu.com/players/English/8906551-sephora-canada-indigenous-history-month/
https://www.multivu.com/players/English/8906551-sephora-canada-indigenous-history-month/
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Celebrating W

Podcasts

Substance Use and the LGBTQ+ Community
by Dr. Dustin Nowaskie with Dr. Alex Keuroghlian

In our 2022 report, we discussed the importance of Representation
& Accessibility, which remains at the forefront of conversations in 2023.

Substance use is common among people of all identities. Yet

Celebrating Diversity also goes hand in hand with Human Connection. ' \ e oy e b
. . « . . . . . of the reasons V{ith guest Dr. Ale_x Keuroghlian. They als‘o
We cannot begin to experience genuine relationships until diversity discuss waystonclud people inrecovery when planning

and inclusion are intentionally leading our daily values and practices.

Our world is rapidly transforming with the
need for acceptance, empathy and, more

importantly, equality taking center stage. e | ST st LW
y ) ah > Care

by Dr. Dustin Nowaskie with Dr. Morissa

When we surround ourselves with similar people from similar Lalinskyefl Dy, Jony Siogel

backgrounds and similar skill sets, we are setting ourselves up for

For some people, gender is a simple answer: male or female.
But for many people it's far more nuanced — and the answer
doesn't fit within a simple checkbox. What does the wide
spectrum of gender identity look like? And why is bringing

producing the same results. Celebrating Diversity doesn’t just mean
representation of all races, orientations and abilities in photography
and illustration. It begins at the very core of your team or organization.
Prioritizing the importance of a variety of backgrounds, experiences
and perspectives forges the way for us to identify and solve problems AR

understanding and acceptance to the topic so important? Dr.
Dustin Nowaksie explores the answers with guests Dr.
Morissa Ladinsky and Dr. Jenny Siegel.
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more effectively. Joy moves us forward
Let the treveu Hine troddimi lpvasrubimadad Trace 2.

Our collaboration with artist and illustrator Lisa Congdon
H over you r mouse pOinte r over a ny images continues with her bright and playful work adorning this
dynamic cushioned road running shoe.
containing this button for additional information!
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https://www.pride365plus.com/podcasts
https://www.pride365plus.com/podcasts
https://playacademynaomi.com/what-we-do/
https://playacademynaomi.com/what-we-do/
https://www.instagram.com/p/CdDsuXQLl0z/?hl=en
https://www.instagram.com/p/CdDsuXQLl0z/?hl=en

FOUNDATIONS OF DESIGN

Brighter
Days

Did you know that one of the biggest ways
your surroundings influence your emotions
and state of mind is through color?

[t may seem like one of the more basic foundations of design,
but use of specific colors can make us hungry, affect our emotions
and have many other powerful psychological effects.

As we continue to emerge from the pandemic, bright and optimistic
color palettes will become more and more prominent. Creating a
bold and optimistic mood through vibrant or contrasting colors is

a guaranteed way to evoke a positive and memorable emotional
response from your audience. Refreshing your brand’s color palette
is one of the most impactful and cost-effective ways to breathe
new life into your identity without totally flipping the script.

When combined with unigue typography and interesting shapes,
vivid colors are sure to make your designs and campaigns sing.

Hover your mouse pointer over any images
containing this button for additional information!
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https://zero.nyc/work/poppi/
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://zero.nyc/work/poppi/
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?

FOUNDATIONS OF DESIGN

Brighter
Days

Did you know that one of the biggest ways
your surroundings influence your emotions
and state of mind is through color?

[t may seem like one of the more basic foundations of design,
but use of specific colors can make us hungry, affect our emotions
and have many other powerful psychological effects.

As we continue to emerge from the pandemic, bright and optimistic
color palettes will become more and more prominent. Creating a
bold and optimistic mood through vibrant or contrasting colors is

a guaranteed way to evoke a positive and memorable emotional
response from your audience. Refreshing your brand’s color palette
is one of the most impactful and cost-effective ways to breathe
new life into your identity without totally flipping the script.

When combined with unigue typography and interesting shapes,
vivid colors are sure to make your designs and campaigns sing.

Hover your mouse pointer over any images
containing this button for additional information!
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https://joyya.com/
https://joyya.com/

FOUNDATIONS OF DESIGN

-f-;';:egsf;;fw E A"‘ LOUD B -

SIZZLING

Go B MB I v through use of irregular, illustrative

i and whimsical letterforms can
EY : often translate as harder to read. It

is crucial to keep ADA compliance

While using expressive
typography can be an extremely

Typography may be one of the basic foundational elements of successful approach to creating

. . . strong and impactful designs,
design, but don’t let it fool you. The role of text has been evolving

bending the rules of typography
for a long time - beginning as the vehicle in which to convey a

message or communication. Now type often embodies its own voice,
power and symbolism, often standing strong as the sole anchor of
a design’s success.

in mind, especially with vibrant
. and contrasting colors.

Expressive typography allows us to break

from more conservative typography rules

and treat text like its very own art form,

giving brands an emotional edge.

Thoughtful consideration for
hierarchy and repetition, while
limiting the use of expressive
type to the logo or hero
elements will help prevent your
design from feeling too busy,
overwhelming or even illegible.

CENTRO

CULTURAL
VILAFLOR 8§
GUIMARAES 7

Think your brand isn’t ready or right for expressive typography?

This type trend does not need to be crazily manipulated or wild to

be successful. A strong font choice with the right tone and personality
can immediately enhance your design simply through its shape,

use of color, scale and hierarchy, not only complementing your

SKI |

brand but opening the doors to better represent you and your story.

Hover your mouse pointer over any images
containing this button for additional information!
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https://jkrglobal.com/case-studies/burger-king/
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://jkrglobal.com/case-studies/burger-king/
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?

FOUNDATIONS OF DESIGN

Expressive
Typography

Typography may be one of the basic foundational elements of
design, but don’t let it fool you. The role of text has been evolving
for a long time - beginning as the vehicle in which to convey a
message or communication. Now type often embodies its own voice,
power and symbolism, often standing strong as the sole anchor of

a design’s success.

Expressive typography allows us to break
from more conservative typography rules
and treat text like its very own art form,
giving brands an emotional edge.

Think your brand isn’t ready or right for expressive typography?

This type trend does not need to be crazily manipulated or wild to

be successful. A strong font choice with the right tone and personality
can immediately enhance your design simply through its shape,

use of color, scale and hierarchy, not only complementing your

brand but opening the doors to better represent you and your story.

Hover your mouse pointer over any images
containing this button for additional information!
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https://www.takeagander.com/project/phils-finest
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://www.takeagander.com/project/phils-finest
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?

FUTURE FORWARD

Escapism

Three years after the start of the COVID-19 pandemic, we are still seeing
and learning from the effects it has had on the world. This impact is
greatly reflected in the design industry with the trend of escapism.
Surreal visuals, dramatic colors and futuristic patterns all pull us out

of the pressures of life, school and work and into a different world.

Escapism in design and art taps into
emotions and ultimately aims to provide
a sense of comfort in our everyday lives.

Inspiration is derived from sci-fi, astrology, futurism, surreal photography
collages and outer space. There’s also a nod to the past with visual
elements from the ’80s, '90s and 'O0s. We can’t help but notice history
repeating itself through the combination of these nostalgic elements
paired with the imagination of what the future could look like.

Hover your mouse pointer over any images
containing this button for additional information!
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https://www.frameweb.com/article/yinka-ilori-taps-into-escapism-to-design-windows-for-the-conran-shop
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://www.frameweb.com/article/yinka-ilori-taps-into-escapism-to-design-windows-for-the-conran-shop
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://colorpush.wetransfer.com/
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://colorpush.wetransfer.com/
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?

FUTURE FORWARD

Escapism

Three years after the start of the COVID-19 pandemic, we are still seeing
and learning from the effects it has had on the world. This impact is
greatly reflected in the design industry with the trend of escapism.
Surreal visuals, dramatic colors and futuristic patterns all pull us out

of the pressures of life, school and work and into a different world.

Escapism in design and art taps into
emotions and ultimately aims to provide
a sense of comfort in our everyday lives.

Inspiration is derived from sci-fi, astrology, futurism, surreal photography
collages and outer space. There’s also a nod to the past with visual
elements from the ’80s, '90s and 'O0s. We can’t help but notice history
repeating itself through the combination of these nostalgic elements
paired with the imagination of what the future could look like.

Hover your mouse pointer over any images
containing this button for additional information!
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https://vaultartspace.gucci.com/gallery/room
https://vaultartspace.gucci.com/gallery/room
https://www.coca-colacompany.com/news/a-coca-cola-thats-out-of-this-world
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://www.coca-colacompany.com/news/a-coca-cola-thats-out-of-this-world
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?

FUTURE FORWARD

Al & Assistive
Technologies

As people look for outlets to explore other realities, we are seeing
an explosion of the use of artificial intelligence (Al).

Advancements in this and other assistive technologies have been
making a splash for the last few years, with a couple of major
announcements in 2022. We are seeing Al appear in everything

from TikTok filters to discussions about the ethical standards of
using ChatGPT (a language model Al chatbot) in education.

Graphic design is likely to take cues from this futuristic cultural trend.

Designers, marketers and really everyone
can learn and adapt to these new tools to
improve our work and expand our reach.

Hover your mouse pointer over any images
containing this button for additional information!
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https://obvious-art.com/nikebyyou/
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://obvious-art.com/nikebyyou/
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://www.nytimes.com/2022/12/07/style/lensa-ai-selfies.html
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://www.nytimes.com/2022/12/07/style/lensa-ai-selfies.html
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?

FUTURE FORWARD

Technologies

As people look for outlets to explore other realities, we are seeing
an explosion of the use of artificial intelligence (Al).

Advancements in this and other assistive technologies have been
making a splash for the last few years, with a couple of major
announcements in 2022. We are seeing Al appear in everything

from TikTok filters to discussions about the ethical standards of
using ChatGPT (a language model Al chatbot) in education.

Graphic design is likely to take cues from this futuristic cultural trend.

Designers, marketers and really everyone
can learn and adapt to these new tools to
improve our work and expand our reach.

Hover your mouse pointer over any images
containing this button for additional information!

2023 DESIGN TRENDS

Al & Assistive

. DALLE History Collections

Generate

With the increased use of Al, we are also seeing more conversations
around the ethical and legal use of these technologies. Lensa, an Al photo
editing software, has been at the center of many copyright conversations

in the art and music world, while ChatGPT has also been scrutinized for
its potential use by students in helping with schoolwork. Although there
is an air of concern around what these technologies mean for our
changing world, we see them as a great opportunity as well.

Further reading:

Man used Al to write a book in a weekend

New app to make selfies into masterpieces

Can ChatGPT actually help learning?



https://www.businessinsider.com/chatgpt-midjourney-ai-write-illustrate-childrens-book-one-weekend-alice-2023-1
https://www.businessinsider.com/chatgpt-midjourney-ai-write-illustrate-childrens-book-one-weekend-alice-2023-1
https://www.businessinsider.com/lensa-app-review-turn-selfies-digital-art-ai-technology-photos-2022-12
https://www.businessinsider.com/lensa-app-review-turn-selfies-digital-art-ai-technology-photos-2022-12
https://www.businessinsider.com/chatgpt-openai-cto-says-chatgpt-can-improve-classroom-learning-education-2023-2
https://www.businessinsider.com/chatgpt-openai-cto-says-chatgpt-can-improve-classroom-learning-education-2023-2
https://www.youtube.com/watch?v=qTgPSKKjfVg
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?
https://www.youtube.com/watch?v=qTgPSKKjfVg
https://thedieline.com/blog/2020/4/28/midol-refreshes-brand-in-an-appeal-to-millennials-and-gen-z-consumers?

Writer and activist Toni Cade Bambara once said,

‘he role of the artist is to
ake revolution irresistible.”

New design trends are constantly emerging on the
horizon. Our hope is that this report has indicated
just how vast the possibilities can be - whether
reimagining your use of color and typography or
getting to the root of how we as human beings feel
and interact with one another. And of course we
look toward the future with great anticipation, with
continuing advances in technology that blur the lines
between our own dream state and other realities.

We hope you’ll feel empowered to incorporate these
trends in an authentic way in your brand. We look
forward to seeing how you continue to create new
and meaningful connections.

©

Ready to take the next step?
Connect with our team.

¥\

Jessica Helvey
VP, Creative

jhelvey@fusionhill.com

fusionhill.com

Amy Behrens
VP, Research & Strategy

abehrens@fusionhill.com

Interested in more Fusion Hill reports?
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